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“Which social media do you use the most and

for what, has that changed in the last year?”
Letter from the Client Services Director

Vox Pops International is the first company in the UK to truly integrate video into research in an effective way.  We are recognised as the experts in video market research, providing insightful findings as well as professionally filmed and edited final videos.

Established for 20 years, our clients consist of companies such as the BBC, BSkyB, eBay, Google, Kelloggs, News International, Ofcom, Orange, RIM and Which?
Our services range from street interviews to in home depths, customer segmentation videos, mini groups, hall tests and observational filming and we work closely with our clients to provide a speedy service that meets their objectives. We work worldwide and have an extensive network covering over 30 countries.
We have the largest library of FREE consumer videos in the country, with well over 500 on all sorts of topics, including brands, media, food, drink and technology.  Companies can view all of these at their desktop and use them in presentations.
We undertake our own research on an on-going basis including lifestage surveys and our yearly State of the Nation study. 

We produce transcripts, short videos and summaries and these are all available.  Companies can use our footage to create their own BESPOKE videos.

Any queries please contact me at diane@voxpops.com 
Yours sincerely

Diane

SOTN – Give me examples of how the social media you consume exposes you to brands and products?

Birmingham – Tape 01 

Name: Ian Southall

Age: 26

Occupation: Builder

18:00

Give me examples of how the social media you consume exposes you to brands and products.
18:08

Social media I consume exposes me to brands and products, what, like, TV advertising and stuff like that or just on the computer online?

18:17

Yes like if you’re on a social networking site how do you see adverts and how does it expose you to brands?
18:23

Generally not so much really.  Facebook I suppose, Facebook is the only social network I use and if I’m honest don’t really see any advertising.  It’s normally, like, if I spot if I heard something in between songs and you have to listen to the advertisements; you don’t really have a choice.  But Facebook I don’t really know of much advertising on Facebook.

18:48

What if your mate put up a status about certain products or maybe a picture of a new shirt he’d bought, I mean, would it…?
18:57

Generally the stuff, as I say, unless it’s a friend that is putting it onto your page specifically I tend not to look really.  But I suppose, as you say, from one friend to another you would pay attention but other than that not really.

Birmingham – Tape 01 

Name: Charlotte Stanley

Age: 20

Occupation: Student

44:19

Give me examples of how social media you consume exposes you to brands and products.
44:27

I don’t really use social media.  I’ve got my phone.  I don’t use Facebook or anything like that.

44:37

You don’t use Facebook?
44:38

No.

44:40

Is there anything else you use then online?
44:41

No, sorry.  No I don’t believe in it.

44:48

How would it though, if you were on Facebook, how do you think it would expose you to brands and products?
44:55

Probably too much.  I don’t know because I don’t use it.

45:03

For example, if someone uploaded a picture and they had a nice dress on or something do you think that would encourage some people to go out and buy it?
45:11

Yes I think it would.

45:14

If you could just explain a bit about that for me.
45:16

Well if it’s an ordinary person wearing it then it probably makes you want to buy it more because you know that it’s going to suit, like, anybody, not just, like, a model.  So that’s good in that sense.  But if it was, like, a model modelling a dress you see that all of the time so it might not make you want to buy it.  I don’t know, maybe that’s just me.

Birmingham – Tape 02 

Name: Rumour
Age: 16

Occupation: Cashier

23:22

So give me examples of how the social media you consume exposes you to brands and products. 

23:29

Well, I think that when you’re on social networks, you can communicate to people in that network... I mean, in that, sort of, basis.  Obviously you can meet people that are already in that company and you can get your name out there a lot more so people are a lot more familiar with what you do, and you can also learn from other people that are in that job position already. 

23:46

And what about clothing, maybe?  I mean, would you be... if you saw someone else’s status or a photo, do you think that helps certain brands on social media?

23:57

Yes, I guess if you can see the logo on the t-shirt, then if someone sees that, it’s going to promote the label a lot, isn’t it, because people are going to see that all over the world.  So I think it has major impact on how much the shops are buying... their sales are going up.

24:13

And how does that work in social media; like, give me a few examples of how you’ve been exposed to brands?

24:20

Well, I mean, because the pictures of the clothing is on the main profile... main thread, so everyone’s going to see it, and obviously the brands are going to be more promoted globally and not just in one particular place.  Like, obviously sometimes in America they don’t have the same shops as here, or vice versa, so obviously it’s bringing out a new fashion that people have got in different cultures.   

24:43

And do you ever see recommendations or banners on these sites?

24:47

Yes, there are a lot of things on the side and everything, and people are saying they’ve just bought new shirts and everything, which, kind of, inspires you to get one yourself, in a way. 

Birmingham – Tape 02 

Name: Courtney Campbell

Age: 20

Occupation: Charity Fundraiser

36:12

And give me some examples of how the social media you consume exposes you to brands and products.

36:20

Well, every time I go on Facebook, something is advertised to me, like, based... I, kind of, feel like it’s based on the websites I go on or, like, what pages I’ve liked or things like that.  Like, things are advertised based on what I already look at, I feel. 

36:39

And what does that do for you when you see these things on sites like that?

36:43

I don’t know.  Sometimes it’s interesting but, like, half the time it’s, kind of, just gibberish that’s just advertised to anyone, really. 

36:52

What about people’s status updates; do you think that has any effect on you?

36:56

Not with what I do, but, kind of, with how I feel about certain things.  Not really... doesn’t really affect what I go and do during the day but it does make me think about certain things if it’s important, like, I think about it. 

37:11

What about... would it affect what you buy, maybe, if you like the idea of something?

37:16

Yes, probably a little bit, little bit.  There’s certain things, like, say someone advertised... told me that something was better than the iPhone4, I’d probably go for that instead of the iPhone4.  

37:25

And why would you trust people’s status updates in that respect?

37:30

Because I feel like my friends have a similar opinion to me, so if they think it’s better, most likely I’ll think it’s better.  

37:38

And what about banners and recommendations on these sites?

37:44

I’m trying to think.  They don’t really affect me, to be honest, not really. 

Birmingham – tape 02

Name: Helena

Age: 26

Occupation: Account manager

48:40

Give me examples of how the social media you consume exposes you to brands and products. 

48:46

Well, I use Twitter quite a lot and I use it for work, so within my industry, it’s quite a good way of keeping up to date with charity brands and that kind of thing.  So I use that quite a lot at the moment.  And I think it gives you a, kind of, instant access to the brand without having to go into too much detail; you just get an impression of what they’re like.  So it’s quite a quick interaction. 

49:08

Give me an example of how that could work?

49:10

So, I guess, for charities, if they’re running a campaign or doing some fundraising or something like that, then they’ll just put one little line, maybe with a link to another website or something, and it’s just a really quick way of getting people engaged.  So, yes.

49:26

And what about through recommendations or status updates; would that affect your thinking on brands?

49:32

Maybe.  Maybe, like, Facebook statuses and stuff, I guess, people might mention they’ve bought this or they’ve used that or something, so I might look into it, but not hugely, to be honest.  

Birmingham – Tape 03 

Name:  Sally

Age:  16

Works in Selfridges

24:49

If you could give me examples of how social media you consume exposes you to brands and products?

24:57

Well, on Facebook you can see what people’s wearing obviously in tagged photos.  Magazines – I read Elle, I get it every month.  So, I see brands there, and obviously when I’m working as well I work with all the brands as well.

25:11

Okay, so you mentioned you see what people are wearing, what does that do for you then?  Is that something that they’d upload onto a media site?

25:18

Yes, I mean, sometimes if you got like a cool outfit upload it to Facebook, whatever.  I’ve got a fashion blog as well, so that’s how I like to see new clothes and new like fashion, trends as well.

25:34

Okay, what about word of mouth for these things?

25:37

Yes, I guess, but like I’ll talk to my friends about fashion and stuff like that, but it’s more like primarily on the internet or in magazines like that’s where you get all ideas from.

25:49

Great, and on these sites are there any sort of banners or recommendations?

25:53

Advertisements, yes.  I mean, there’s a thing like, I don’t know how it does it but it seems to track what websites you go on.  So, like, there’s a brand called Nasty Girl and like now it always comes up on the top like in that advertise, I don’t know how they do it.  But, yes, like you always see, in magazines as well, like Chanel, or whatever, they’ll advertise that and then you.

Birmingham – Tape 03 

Name:  Patricia Louise Easton

Age:
21

Estate Agent

35:35

Okay.  If you can give some examples of how social media you consume exposes you to brands and products?

35:44

Well, it all depends; it’s affected by what you put on your page.  It’s like the other day I wanted a new pair of trainers, and I looked at an advert for trainers.  And, my friend’s just changed her status to single and so she gets all the dating websites.  So, it’s sort of affected by that, I think.  But, it’s normally just things like what relates to my age.  So, I sort of get Sky or Love Film and things like that.

36:06

Okay.  So, what about sort of channels, or recommendations?

36:11

What do you mean, sorry?

36:11

Well, say on the social networking sites, are there banners in there advertising things?

36:16

Yes, quite a few.  They’re normally down the side.  Can’t think right now to be honest, sorry.

36:23

That’s all right.  And, you briefly mentioned status updates, what about pictures?

36:28

What?  Do we get adverts with pictures?

36:31

No, I mean, if people put up pictures would that maybe make you want something they’re wearing, or would that be [unclear].

36:37

No, sorry, I don’t follow fashion.

Birmingham – Tape 04 

Name: Joanna Davies

Age: 28

Occupation: Pattern Cutter

Give me examples of how the social media you consume exposes you to brands and products?
(ads, banners, word of mouth, recommendations, status updates, add a brand) 

There is a lot of advertising I have noticed on facebook, I’m not sure about Twitter, I’ve not really got into twitter but yeah there’s a lot of advertising out there, I tend not to pay a lot of attention to them too much because I need to avoid spending.

19:39

Okay and how are they put across on Facebook for example?

I have seen a lot down the right hand side with images and phrases, you tube as well there’s a lot of adverts that pop up as well that I have seen visual adverts.

19:56

And what about people’s statuses or pictures do they ever put across adverts for brands or products?
I never thought about that before do you mean friends on Facebook for example?

20:03

Yeah

20:04

I have not picked up on it but I guess logos on what they are wearing on the photographs and stuff like that. Yeah I have not really noticed much…

20:17

And would that ever make you think oh I should go out and get that? 

It would if I saw someone wearing something that was attractive and I wanted to wear something like it I guess it would make me think about shopping for that brand in the future yeah.

20:31

Okay so you mentioned about banners, what about word of mouth?

Ooh it depends on what kind of brands and stuff you mean… yeah because I think I would trust what people say, if someone recommends a service for example rather than a product especially I would probably pay more attention to word of mouth and recommendation by people that I trust yeah.

Birmingham – Tape 04 

Name: Zain Abididean

Age: 18

Occupation: Student

Okay give me examples of how the social media you consume exposes you to brands and products?

Well, people online can suggest me their products, they can write about it or they can simply write a whole review or direct me to their website and since they are many on YouTube as well so it’s pretty much easy to see a new product so that’s how I can

41:11

And what about sort of banners and recommendations?

Banners I don’t, I don’t know if I am already interested in that product then banners may work, but I think it’s mainly friend’s recommendation that does it. 

41:29 

And word of mouth as well would you say? 

Yeah. 

41:33 

How does that work? 

It’s basically because they have used it so, because I know how they work and how my friends are, if they have used it, they would recommend it to me and  then I will use it. 

Cardiff – Tape 05 

Name: Mia Davis

Age: 32

Occupation: Self-employed

12:15

32, okay. So give me some examples of how social media you consume exposes you to brands and products. 

12:26

Strangely enough, I don’t come across it that much. There’s some on Facebook, generic ones which I mostly ignore, because they seem like for face creams, which basically you know it’s not working because you know they’re saying the there and after pictures, and they’re obviously not the same person. But I don’t really come across it that much, strangely enough, on the social media. 

12:44

Okay, and where are they shown on these sites, those types of ones?

12:48

Just in the side bar, on Facebook. I don’t come across it that much on Twitter, or LinkedIn, or whatever, either. 

12:56

Okay, and what about through your friends sort of statuses or pictures, maybe?

13:01

Sometimes when, say for example, if you put a link on Facebook they might have some local advertising specially, say events, but not really anything on, say, on a UK level. 

13:13

Okay. And say if you saw someone in a picture wearing something you liked, would that maybe make you go out and buy a product like that?

13:22

Probably not. But you know, if it’s something like a Welsh…wearing a Welsh top, say if there’s a new one out or something, and I liked it, I might do, but not really. 

13:31

Okay, so how would you get convinced to buy something you’d [unclear] through a social networking site?

13:37

I suppose it’s, you know, personal recommendations, if, say, a friend said, oh, this is good, I might have been [unclear] actually thinking about it on, for example, my mobile, what’s better, having an Iphone, or a HTC Desire, and it was, you know, through a personal recommendation from friends on, actually, Facebook, why I decided to get that. 

Cardiff – Tape 06 

Name: Louise Neil

Age: 27

Occupation: Quality Control Agent

00:47

Give me examples of how the social media you consume exposes you to brands and products.

00:53

I don’t know, I use Facebook a lot and there’s a lot of adverts on there so I suppose it shows me everything on there.

01:02

And where are the adverts on Facebook?

01:05

They usually pop up on the side of it or usually when I type in Google I get a lot of pop ups as well so.

01:13

Okay and would it ever… if you see something on Facebook or any other social networking site would you ever have a click on it then?

01:20

I never have clicked on them no, because I have previously done it in the past and got a lot of viruses on my computer so.

01:30

Oh dear okay.  And then are there any other ways that you’d be in touch with, sort of, brands and products via these sites?  I mean, maybe people’s statuses or pictures?

01:40

Yes I do get a lot of my friends putting statuses of products and things up as well so I do… I do use a lot of stuff from referrals from my friends so that’s the best way I can get it really.

01:54

Okay give me an example of what that might be.

01:56

Hair salons, nails, because my cousin she does a lot of beauty stuff so she tells me a lot of products that she uses and recommends me to certain sites so.

Cardiff – Tape 06 

Name: Kirsty

Age: 22

Occupation: Fitness Instructor

10:56

Give me examples of how social media you consume exposes you to brands and products.

11:02

Well there’s always advertisements of like loads of different brands like going out places and, you know, buying things from like River Island and different shops and really, you know.

11:17

So how would you see those things on these sites then?
11:21

How would I see them?

11:22

Yes.

11:22

Well they’d be like just advertisements saying there’s 50% off this today or there’s going to be like a sale in a couple of weeks, you know, that sort of thing.

11:32

And on these social networking sites would you ever read statuses or see pictures that might sway your opinion on certain products or brands?

11:41

Oh yes definitely.  Like say if Cheryl Cole was using like some sort of makeup in Boots or, you know, like Maybelline like she’s been on advertising like mascara and lip-gloss, then obviously I’d go and buy it because she’s beautiful so, you know, I’d want the same sort of thing.

Cardiff – Tape 06 

Name: Pepe Tozzo

Age: 50

Occupation: IT Consultant

28:27

Give me examples of how the social media you consume exposes you to brands and products.

28:33

That’s a good question.  Quite a lot, unless you control it.  So Facebook I see quite a lot of stuff getting plugged depending, you know, the… I'm not a big consumer of games and the type of marketing that goes on on Facebook but I see… the people I'm friends with on Facebook do and I get that… I see that coming back quite a lot.  I see it much more on Twitter.  I see a lot of marketing stuff coming up on Twitter, especially looking at some of the trending subjects.  Straightaway people are jumping onto the back of that and interestingly I've been seeing quite a lot of Cardiff stuff popping up this week and stuff to do with Basingstoke which is my home town.  So where I've been hash tagging Basingstoke or Cardiff I see things pop back.  Usually for local businesses actually rather than national businesses.

29:29

So how does it work?  How do they do that?  How do they market themselves on these social networking sites?
29:33

Well they must… they… I'm assuming they must have people that do that for a job.  So it’s quite an interesting subject really because if a company wanted to do that then they’d really need some marketing capability and somebody who knows how to leverage, I hate that word, the medium, if you like.  And have a strategy to do it.  I'm not everybody does have a strategy but I think it’s a good thing for small… particularly small businesses to be using this sort of thing, especially if your target audience is that… in that marketplace.  

And the interesting thing I guess about social media is that it’s not just young people, there’s a lot of old people like me on there.  I'm not that old.  But even older people, you know.  I did a quite big sporting event on the weekend and it was all… it was all over Twitter and we were… we were communicating with each other and comparing notes and then videos were flying around and pictures and on the back of that some cycling specific, because it was a cycling event, some cycling specific businesses were jumping in telling us what they were doing on the day and also telling us about other aspects of things.  So yes.

30:35

And on Facebook then you said you’re also on there.

30:38

Yes.

30:38

Would people’s Facebook status updates and pictures sway your opinion on certain brands?

30:46

Possibly yes I think so, yes.  Depending on what I'm buying, you know.  I'm not a big clothes buyer so maybe not on clothes but gadgets, cameras and phones yes, I guess, yes.

Cardiff – Tape 07 

Name: Dan Hutchinson

Age: 24

Occupation: Outreach advisor

40:11

Okay. And if you could give me some examples of how social media you consume exposes you to brands and products.

40:18

There’s a lot of sponsorship on social media. I mean, I particularly notice it on Facebook, for example, along the side. I don’t necessarily pay much attention to them, but social media’s also got a big impact on the, kind of, things I buy. For TV I look into, kind of, cost versus make, that sort of thing.

40:36

Okay, and do you ever see friends of yours’ statuses or pictures that they’ve put up, and does it ever impact your choice of products that you buy?

40:45

Rarely. I mean, some images, if they’re showing off a particular item of clothing and I think that’s a nice brand I’d look into that a little bit more, but if it does it’s subconscious, I don’t really think about it normally.

40:57

Okay. And yes, so you’re saying there are some banners on there. What about the strength of word of mouth within the advertising?

41:06

Word of mouth is very strong. A lot of the time it’s depending on if you’ve heard it through a friend. I mean, you can only watch the news for so long, for example, so if someone’s seen something on the news when you haven’t seen it and you find out that way, that’s a big way. Internet’s a big one for passing on, lots of emails. That’s generally how I find out things day to day.

Edinburgh – Tape 12 

Name: Helen Measey

Age: 22

Occupation: Unemployed 

01:03

Give me examples of how the social media you consume exposes you to brands and products?

01:09

I guess advertising on Facebook, there’s adverts.  I couldn’t say, I don’t know.

01:19

Like on Facebook if someone puts up a status maybe or a picture....

01:22

Yes. I guess so, yes.  Yes.  Say what so, you kind of find, I don't know.

01:29

So if someone put up a picture of something, a new outfit they were wearing would it persuade you maybe to buy it?

01:33

Yes definitely.  Yes definitely

01:33

Why?

01:34

Just because you have a similar interest I guess to certain people, so you kind of follow the same like brands whatever.  Yes.

01:44

What other sort of advertising is on Facebook or any other social networking site?

01:49

I don't know, what do you mean?

Edinburgh – Tape 12

Name: Graham Oaks

Age: 23

Occupation: Sales Assistant  

18:35

Give me examples of how the social media you use exposes you to brands and products?

18:44

You see a lot on Facebook in terms of like all the adverts that you get.  Brands and products?  I don't necessary follow any sort of…

18:54

What type of adverts are on Facebook?

18:58

Usually like they're always marketed to I think websites that you visited recently.  So if I'd searched for a watch, I always see watch adverts.  Seems to be how it works.  Cars, you see car adverts.  If you have been looking for a computer I always get adverts for laptops.  That's on like Facebook, YouTube, other sites like that.

19:17

Okay, and what about if a mate of yours puts up a status or a picture about a certain brand, what do you think about that?

19:25

What like…

19:26

Would that influence you at all?

19:28

Do they work for this brand?  Or is this just something that they like?

19:32

Maybe they have some new item of clothing in the picture?

19:37

Not usually, can't say I have ever looked at a photo and gone, I like his shoes, I need to buy them, so no.

Edinburgh – Tape 12 

Name: Rebecca Dalson

Age: 17

Occupation: Still at school

40:28

Can you give me examples of how the social media you use exposes you to brands and products?

40:34

Like advertising, at the side you find out about stuff.  Yes, like the little adverts inside of Facebook and stuff, well they're not really that good.  But, yes, I'm not really sure what else.

40:45

How do they impact you?

40:47

They don't really, I don't really take much notice of them.  Sorry.  

40:53

What about the statuses or the pictures that your friends upload,   [unclear] brands or products?

41:00

Not really, they don't really talk about brands that much in their statuses I don't think.

41:06

What about like a [unclear] that they might have had, or in a picture a new dress they have got?

41:10

Yes, stuff like that.  Like if they have a nice dress on or something you ask them where they got it from, and they tell you.  And you go there to get the dress if you want to do it.  Yes.

41:20

Okay.  So give me an example of how that [unclear].

41:27

Don't know, maybe if they've got like a really good camera, and the photos are really good, you ask what camera they’ve used to take the photos and they tell you.

Edinburgh – Tape 13 

Name: Sarah Stringer

Age: 20

Occupation: Student

10:38

Okay.  Give me examples of how the social media you use exposes you to brands and products.

10:44

Well, I use Facebook a lot, and there's always obviously lots of adverts on there, and people, a lot of photos and things, because even clothes they're wearing might have the slogans on them, and Google always has the things on... that's not really social networking, but yes, just through adverts on Facebook.

11:05

Okay, so you mentioned pictures.  Tell me a bit more about how that might sway you.
11:09

Well, if I'm looking through someone's photos and they've got a certain brand on that I like, then I might think, yes, I'll go try and by that, and it can definitely, especially if it looks good on them, then it can have a good influence on me, so...

Edinburgh – Tape 13

Name: Justin Stavers

Age: 21

Occupation: Unemployed
42:19

Good, okay.  Give me examples of how the social media you use exposes you to brands and products.

42:25

Okay, well, obviously there are adverts on the pages themselves, and there are, sort of, fan pages you can join for different products if you're a, if you're a member, and naturally that will show up to your friends, so if you say that you like a kind of chocolate bar, you might click on that, and it will come up, and then all your friends know that you like that chocolate bar, which admittedly gets a bit annoying, but yes, that's the main exposure via social networking, I suppose.  There are sometimes, on links, people will post if there's a particular product they like, people will talk about them.  There's a really good one.  Yes, quite a lot of different ways, some deliberate, some less intentional, less, that aren't done by the company in question.

43:12

Okay, and how would that impact you, then, if you saw these chocolate bars that someone's posting?

43:16

Well, it partly depends on how good taste my friend had, so if a lot of people have been posting about something, if they've been talking about how nice something is, well, I might go out and think, well, I might give that a try.  On the other hand, sometimes, if something's getting so much exposure you just want to forget all about it, gets a bit annoying sometimes.  But, broadly I'd say, yes, the more, the more actual people I know talk about something, the more likely I am to try it, a lot more than faceless advertising.

Edinburgh – Tape 14 

Name: Charles Shearer

Age: 21

Occupation: Student

29:06

Give me examples of how the social media you use exposes you to brands and products. 

29:12

I’d say very little. Occasionally Twitter suggests I follow a certain brand or product which may draw it to my attention, but I wouldn’t say very much. 

29:22

Why does it do that? 

29:23

Oh, I guess it’s these people I follow and assumes because of their interest my interest will be similar and brands will be relevant for me I suppose. 

29:37

Are sort of things like banners common on social media sites?

29:43

Not the ones I use, I only use Twitter really. I understand that Facebook uses a lot of banners and things like that and… Banners are those little side ad thing are they? Yes, I understand they’re there a lot and on YouTube as well, but that’s less of a social media I suppose. 

Kingston – Tape 15 

Name: Andrew Prior

Age: 53

Occupation: Solicitor

Questionnaire C

15:44

Give me examples of how the social media you consume exposes you to brands and products?
(ads, banners, word of mouth, recommendations, status updates, add a brand) 

I wouldn’t say that they do at all actually. Facebook is just for keeping in touch with the world but I don’t see any brand interface there

16:01

What about, for example, Facebook has things like banners and ads on the side?

If they’re there I don’t look at them

16:16

Anything to do with word or mouth or recommendations on Facebook?

No I don’t see anything there at all. I mean you can actually subscribe to sort of organisations but I don’t see the point in that at all.

Kingston – Tape 15 

Name: Jenny Gulliford

Age: 23

Occupation: Retail

Questionnaire C

22:23

Give me examples of how the social media you consume exposes you to brands and products?
(ads, banners, word of mouth, recommendations, status updates, add a brand) 

Like Facebook and stuff….(alarm interrupted)

I guess Facebook, you have those little adverts on the side, which are a bit weird and always seem to track what I’m doing. Yeah I guess like films and that sort of stuff.

Kingston – Tape 19 

Name: Seth Perkin

Age: 19

Occupation: Waitrose 

Questionnaire C

33:52

Give me examples of how the social media you consume exposes you to brands and products?
(ads, banners, word of mouth, recommendations, status updates, add a brand) 

You mean like Facebook and Twitter? I don’t know, I follow a couple of designers on Facebook. Twitter always seems to have ads come up on the side that are relevant to me, so they obviously look at what I like. So then it’s tailored to what I sort of follow, so especially sports gear, that comes up quite a lot. 

Kingston – Tape 16 

Name: Rihannon Price

Age: 19

Occupation: Student

Questionnaire A

Give me examples of how the social media you consume exposes you to brands and products?

The ads on the side of Facebook as well and also quite a lot of brands have facebook pages and stuff which the like promote their offers   you just kind of like them and find out about them.

10:30

Could you elaborate on that? You mentioned company pages.

I quite do sort of sort of like cosmetic companies and health and beauty company pages and they sort of let you know which shops they are on promotion in and about new products and sometimes send you new samples and stuff to try.

Kingston – Tape 16 

Name: Christiana Morandi

Age: 37

Occupation: Web Designer
Questionnaire C

29:52
Give me examples of how the social media you consume exposes you to brands and products?

What sort of ads I get?

30:00

How the social media you consume exposes you to brands?

Ah well usually for paperclick ads and stuff like that yeah,  I don’t tend to click on them

30:20

Anything else specifically on the social media platforms you might use?
Usually on like big ads usually to deal with the conversations that I’m actually having with the people some how the pick it up and they have these big ads there

30:42

Have you maybe noticed any company presences on social media sites?

Nothing that stands out to be honest, no big ones not that I know of anyway.

30:55

So there is no company or brand that you might be loyal to or buy its products?

No, not really no.

Manchester – Tape 09 

Name: ibrah Khan

Age: 27

Occupation: Insurance advisor

0:00:44

Give me examples of how the social media you consume exposes you to brands and products?
(ads, banners, word of mouth, recommendations, status updates, add a brand) 

Massively, like Facebook, obviously it’s based on sponsorship so they, that’s how they make their money. So every time you sign up there’s something on that’s flashing there, trying to grab sell you something and Twitters the same. Obviously with Twitter, more, with the people that are on it, they are promoting themselves, which is good for unknown artists and musicians and things like that. I think it’s great for that purpose but obviously selling thing, for big brands they try and get into that market.

1:19

And how do they promote themselves?

It’s just like adverts and stuff isn’t it? So it’s like they’ll like flash an advert up. Or like Google have done with SP TV. They’ve taken Joel Edwards, who is like a really good ambassador for grime music and they’ve used him to now incorporate into Google and they’ve done adverts for that, so that’s the way they get to young people, by showing something relevant to them and then processing it on to their product

Manchester – Tape 09 

Name: Denise Johnston

Age: 47

Occupation: Auditor

33:34

Give me an example of how the social media you consume exposes you to brands and products.

I think social media, you know, full stop exposes you to brands because everybody that you speak to is buying the brands, you know, the named clothing, the food from Marks & Spenser’s. It’s all about the image, isn’t  it?

33:54

And how do you see these things on social media sites?

Its just people talking about them, you know.

34:00

Tell me about how that might happen.

Well, you know, like the latest thing that’s come out or, especially if you’ve got children like I have and they want the latest thing and, it’s just people talk on the, you know, social networks.

34:14

So could it be a status or a picture?

It would be a picture, yes, you know, if they’re wearing it or if they’ve bought it and they’ve put it on and they’ve updated the picture, yes.

34:31

Okay, so we were talking about the sort of brands on social media sites. Are there any other ways that they expose themselves on these sites?

Yes, well I have a BlackBerry so, you know, you get, if you link yourself to BlackBerry Messenger then people add you as a contact and you get to know through that as well, so it doesn’t actually have to be on a media website. It can be through your BlackBerry so, yes.

Manchester – Tape 10 

Name: Louise Little

Age:  27

Occupation: Social worker

43:21

And give me some examples of how the social media you consume exposes you to brands and products. 

Well, Facebook I use quite a lot and when you look on Facebook there’s like a lot of different kind of brands that come up on the side and it tends to be things you’ve looked at most recently, or if you’re single it tends to be like dating websites all the time. If you’re like in a relationship it tends to be like wedding photography and that kind of thing. So you seem to get quite a lot of things like that come up. 

43:45

And what about things that your friends might say on these sites, does that impact you at all?

A lot, because I’m a social worker it’s one of the things that we’re kind of told, I’m probably going to go off Facebook this year because if somebody else says something on my page, something that could be derogatory about anyone I can get in trouble because I’m a social worker. If I have any service users they could like go on and check any information, if there’s a picture of me very drunk or anything like that. so I’ve got the most tight kind of settings so that people can’t really have a look at anything, but even that, you know, if I accidently made a friend of somebody I’m not allowed to do that, that kind of thing I can get in a lot of trouble for. 

44:222

And what about angled towards the brands and products? If people put up a picture or status about a certain brand do you think it would influence you at all?

Possibly, you do get those ones saying things like oh, Jenny’s using this at the moment or really enjoys that, and so if it’s something like, things like Groupon and things I’ve seen quite a lot of adverts for recently and I’ve only found about these kind of sites through like friends using them and things. But a lot of the time if it’s just… sometimes if can be like spam things that come through from people saying they’re using this and not necessarily, so I probably… If it was a really good friend and it’s something that I thought might be very useful I might find it quite a useful thing to also like join up to, but normally I tend to kind of ignore a lot of the branding.

Manchester – Tape 10 

Name: Kiam [male]

Age: 24

Occupation: Graduate

52:08

Give me examples of how the social media you consume exposes you to brands and products.

I think, especially when I go on Facebook, on places like Facebook, Twitter, YouTube, you always see adverts from different companies like Coca-Cola and Nike, Reebok and I tend to use those sort of networks quite a lot, especially Facebook. So I think if a company was to advertise their products Facebook, YouTube and apps are definitely the way forward. So they’re the three sort of areas which I normally look into, what I use a lot. But that’s the main areas that I tend to use. 

52:49

So on these sort of social networking sites then how do the brands and products come across? I mean would someone say something about an item of clothing they’d bought or put a picture up maybe? Would that influence you at all? 

I think a picture would definitely influence me more than just a set of writing or something which stood out, a video clip of some sort of something which doesn’t refer to the product but refers to what it’s trying to… It’s not directly referring to the product, a catch of some sort because I think well, I’ve logged on to things that are advertised normally which are not directly linked to the product and then once I’m in it and then you’re told about it, a lot of like gym products and things like that. 

Manchester – Tape 11 

Name: Ashley Warrington

Age: 22

Occupation: Student

00:40

Give me examples of how social media you consume exposes you to brands and products.

I have, like, a BlackBerry Bold.  I always get, like, adverts constantly.  And most clothes shops that I go in, like Top Shop and New Look and stuff like that, I always get messages from them and stuff and I always pop up about what new brands are coming in and news items and stuff.

01:02

What about social networking sites?


Right, well Facebook as well you always get advertisements on there as well.  And you can always join groups to do with brands that you like and stuff, and you always get, like, messages and pop-ups from that as well.

01:14

What about what people put as their statuses or uploading pictures?  Does that ever influence you?

Yes, I always upload pictures.  I always update my status all the time.  A lot of people I know do that as well.

01:24

How would that influence you in terms of brands and products?
Well, some of my friends, like, work in the shops and stuff, so they always update when new things come in.  And I work in different shops as well, so I always update, this is new and you should get that, and stuff like that, really.
Manchester – Tape 11

Name: Chris McCartney

Age: 24

Occupation: Trainee manager

24:46

Give me some examples of how the social media you consume exposes you to brands and products?

Social media.  I see people on Facebook just posting pictures and also statuses about products they like.  That’s it really.  I don’t think there’s that much on Facebook in particular that promotes these products.

25:18

So how would an image persuade you to get a brand, maybe?

If I like the look of it.  Also you can say the people who are wearing it, who are promoting it… but apart from that I wouldn’t say I was swayed by Facebook.
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