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State of the Nation 2011
Transcripts

”How have your spending habits changed in the last six months?”
Letter from the Client Services Director

Vox Pops International is the first company in the UK to truly integrate video into research in an effective way.  We are recognised as the experts in video market research, providing insightful findings as well as professionally filmed and edited final videos.

Established for 20 years, our clients consist of companies such as the BBC, BSkyB, eBay, Google, Kelloggs, News International, Ofcom, Orange, RIM and Which?
Our services range from street interviews to in home depths, customer segmentation videos, mini groups, hall tests and observational filming and we work closely with our clients to provide a speedy service that meets their objectives. We work worldwide and have an extensive network covering over 30 countries.
We have the largest library of FREE consumer videos in the country, with well over 500 on all sorts of topics, including brands, media, food, drink and technology.  Companies can view all of these at their desktop and use them in presentations.
We undertake our own research on an on-going basis including lifestage surveys and our yearly State of the Nation study. 

We produce transcripts, short videos and summaries and these are all available.  Companies can use our footage to create their own BESPOKE videos.

Any queries please contact me at diane@voxpops.com 
Yours sincerely

Diane

Spending Habits

How have your spending habits changed in the last six months?

The majority of respondents reported that they had experienced a negative impact on their spending habits. Many admitted that they had noticed a rise in the prices of food and bills. 

‘Everything’s gone up. My food bills are more expensive now and every bill I’ve got at home is more expensive that it was last year, so yes, I’ve got to cut corners.’

As a result most respondents were more conscious of how much they were spending and many have been taking advantage of bargains and offers when possible.

‘Definitely looking for the special offers. The two for ones and a certain percentage off various things.’

There have been cut backs in spending, particularly on luxury and unnecessary items and some respondents claimed to have moved from branded products to supermarkets’ economy range in an attempt to cut back on spending. Others were actively trying to save the pennies by switching off lights and electrical items and trying not to waste so much food.

‘I’m trying to go for the economic buys in the supermarkets and generally watching the price of everything.  Certainly at home we’re economising on fuel and water in particular.’

 Some respondents mentioned that their changes in spending habits were particularly influenced by receiving less business in their company or not being able to find a job. 

‘I tried to get some sort of graduate jobs but there just weren’t any around so it was just basically a case of getting a bit up against the wall in every sort of sense of the word.’

However, a few respondents did not notice a change in their spending habits. Reasons for this included the fact that they had savings or had enough money coming in from jobs so that they did not need to cut back. One respondent even noticed a rise in his spending after receiving a promotion and buying a new flat. 

‘I have some savings so spending habits haven’t changed. It’s just been generally irresponsible as normal, you know’

What has affected your spending the most and will this change in the foreseeable future?

The most common factor affecting respondent’s spending has been increases in the price of household utilities, petrol and food. Another reason stated by some has been pay freezes, pay cuts or redundancy that has left them with a lower income with which to spend.

‘Now we’ve only got one income coming in it’s quite hard to live off that than what we used to before with the two coming in.’

Many reported that these changes have resulted in them having to cut back on luxuries and the number of holidays they take and cause them to think more carefully before making large purchases. 

‘We used to take four holidays a year and last year we didn’t take any holidays, so I think there’s certain parts of leisure that we’ve had to cut back on.’

When questioned whether they saw their circumstances changing, many hoped that things would be getting better and that the economy would recover soon. However, many also shared the view that realistically things weren’t going to change. This was mainly because bills and commodities will continue to rise. 

‘Hopefully things will get better but obviously there’s potentially another credit crunch or sorry squeeze on availability of money. I can see us being like this for the next couple of years.’

Some respondents could foresee changes that would improve their circumstances such as gaining qualifications, improved job opportunities within their career and one respondent had his mother in law’s will coming through. 

‘I’m hoping to be employed again once I get back from Edinburgh. Personally, my status will change, which will therefore allow me to spend a bit more.’

Pricing

How have rising prices impacted on you personally – which have been the worse for you?
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The three most common responses were that food, fuel and housing prices had the greatest impact on the respondents, followed by utility bills. 

Some respondents reported having to change their behaviour by buying more economical food or even cutting meat out of their diet and turning off lights to save electricity. Going out to socialise has been replaced with eating or drinking in for one respondent. 

‘Baked beans, for instance, we don’t go for Heinz. I go for the supermarket’s own brand, they’re just as good.’

Others claimed that they had to sell their car or replace it with a cheaper car and public transport has become the new substitute for many respondents. 

‘We’ve swapped our Mercedes for a small Astra to cut costs.’

Some of the respondents who were retired felt that they were less affected by rising prices as they had already paid off their mortgage and did not feel the changes.  

‘I’d arranged that we’d paid off all our loans and the mortgage before we retired so we’d have no big outgoings so we’ve managed to keep our spending down that way.’

A few respondents didn’t feel that they were affected by the rise in prices as they were able to rearrange their funds or find ways around it. 

‘Get down to Morrison’s at 5 o’clock, they clear everything out. Mackerel fillets, £1.09. You can beat the recession with a little organisation.’
Brands
What was the last brand you bought that really impressed you and why?
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Respondents gave a wide variety of answers, although brands that cropped up a few times included M&S, Apple, Tesco and Waitrose. 

Supermarket brands were quite commonly brought up. Respondents tended to be impressed with these brands for their food quality, offers, layout of the store and whether their own supermarket brands tasted as good as the premium brands. 

‘I like Waitrose because it’s good quality food, and it’s fairly reasonably priced and I like the shops. It’s a nice layout of a shop.’

Clothing brands were also quite common. Respondents were impressed with durable clothing that was reasonably priced and that suited their tastes. However, a few respondents mentioned more expensive brands such as Giorgio Armani and Jasper Conran because they enjoyed the high quality and luxury products. 

In terms of technology Apple and Dell were the most mentioned brands. Respondents were impressed with Apple’s appearance, it’s visual effects and it’s graphics. They wanted good quality, reliable and easy-to-use products that also had a good service. 

‘I bought a Mac because in the media that’s what professionals use and I was blown away, not only by the quality but by how simple it is to use.’

What is the brand you buy the most and why?
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Supermarkets were the most commonly mentioned brands with Tesco being the most popular followed by M&S and Sainsbury’s. The most common reason for choosing these brands included the quality of food, particularly their economy products, reasonable prices and the deals they had to offer. Many respondents also factored in their ease of access to the supermarket depending on how local it was and how easy it was to shop online.

‘I have got a Tesco next to my house so I think that one of the reasons is obviously convenience and reasonable priced, good quality food.’

However, some respondents picked food brands such as Heinz and Kellogg’s because they believed that their quality exceeded that of supermarket’s own brands. 

‘You can’t beat Heinz baked beans, I would definitely go for that every time even compared to the supermarket’s own brands.  You pay a little bit extra but it is worth it.’

Respondents tended to buy certain brands of clothes because they liked the style and quality of the materials used. 

Technology brands such as Apple and Sony were mentioned because respondent’s thought they were innovative, reliable and of high quality. 

‘I go for Sony stuff because they have been in the market longer than anyone else, they are innovative and they’re very state of art and the are very reliable.’

Social Media

Give me an example of how the social media you consume exposes you to brands and products 

Many respondents reported being aware of seeing advertisements on Facebook. They had noted that these adverts were tailored to them based on what websites they had recently visited. 

‘Usually they’re always marketed to websites that you visited recently. If you have been looking for a computer I always get adverts for laptops.’

Although a few respondents found this interesting, most reported that they usually ignored these or did not click on them. 

Twitter users noted that it allowed them access to brands without too much detail and they had been recommended that they follow a certain brand based on their previous tastes. 

However, it seemed that the most influential form of brand exposure on social media was through their friends’ updates and photos. Respondents admitted that they were much more likely to be persuaded through their friends’ ‘word of mouth’ as they trusted their opinions.

‘If a lot of people have been posting about something I might go out a think, well, I might give that a try.’

 They also thought that seeing clothing and products in their friends’ pictures would encourage them to buy something more than having seen it on a model. 

‘If it’s an ordinary person wearing it then it makes you want to buy it more because you know that it’s going to suit anybody, not just a model.’
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Which social media do you use, what for, and has it changed in the last year?
The most popular form of social media was Facebook, which was mentioned by almost every respondent. The most common reason for using it was to stay in touch with contacts, sharing photos and organising events. However, some respondents used it to promote themselves or their business. 

‘Facebook, to keep in touch with my friend across the world, to see what’s going on. It’s great for communicating. If I’ve got something I need to organise then I can just send out an email to everyone on Facebook and it’s an easy way to do it.’

Many respondents were using it more than last year although a few admitted to using it less due to time constraints or not finding it as interesting. 

Twitter was the next popular social media. Most Twitter users said they used it for catching up with friends and following companies or individuals. Many respondents said that they were using this more, and many said they had started using it more frequently than Facebook. However some respondents said they had tried using Twitter, but didn’t like it. 

LinkedIn was mentioned as being used in a professional sense. Skype was also used as a means of keeping in touch with friends and family for free, particularly over long distances. 

Myspace was mentioned by a few respondents as having been made redundant in recent years. 

Only one respondent said they didn’t use any form of social media because they didn’t like the idea of it. 

‘I’ve got my friends, I don’t need 200 friends that I never speak to to make me feel popular or liked.’

Gadgets
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What new device/gadget bought in the last year has enhanced your life the most?

The most popular device mentioned by respondents was mobile phones, most notably the iPhone and Blackberrys as well as the HTC. Respondents said that their phone allowed them to stay in touch more easily, be more flexible, access the internet anywhere, be more organised and be able to use maps on the go. Some also mentioned that they found their current phone more durable than previous phones. The BBM feature was also mentioned as being convenient. Respondents felt that their phone had enhanced their lives through getting things done more quickly and being more organised. 

‘The iPhone 4, that’s my bible. I can tweet, Facebook, LinkedIn, all my email is on there, I take photographs and videos, I browse the web, I use it for work, personal life. It really is the hub of everything I do.’

Other respondents said their laptop had enhanced their life the most by being able to access everything and be more mobile. The iPad was mentioned a few times as allowing the respondents to watch films and read books and claimed that they no longer needed their laptop. 

‘The iPad takes out a lot of the drudgery of having to use a computer, because it’s there straight away. I get my newspaper every day on it.’

iPods and Tvs were also among the list of most life enhancing gadgets.

‘There’s nothing like putting music on to enhance a walk or make a grey day seem that bit more dramatic. You can transfer files on it and show other people you music, which is nice for sharing.’

Apps
What’s the best app you have discovered and would recommend to a friend?
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Respondents came up with a wide range of apps that they would recommend. One of the most popular was the Facebook app for staying in touch with friends and being able to access their profile on the go. 

BBM was also a popular choice as it allowed respondents to stay in touch with friends, but it was also free and allowed them to contact other Blackberry members even if they were abroad. 

‘It’s easy to use and it’s a faster way of connecting rather than through texts. It’s live a live chat so its easier to communicate with each other.’

Some respondents chose apps that helped them organise themselves such as Tube Deluxe and Awesome Note that they thought would help their friends out. 

‘If you’re a busy student like I am, it just keeps everything in order, and you don’t forget to do anything, and you can remind yourself to do the most important or simple things.’

Others chose games or joke apps that they thought would amuse their friends and help brighten their day. 

‘For a laugh I suppose if you want to perk your day up, have a look at that, have a laugh.’
What do you think about the UK and our ‘broken society’?
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The majority of respondents expressed concern and disappointment over the UK’s ‘broken society’. Many sympathised with the reasons behind the recent riots, saying that it was unavoidable, although nobody thought that rioting was the best action to take. Many young respondents felt that it had reflected negatively on their generation.

‘It’s pretty devastating for my generation. All the riots and stuff puts a bad name for the 16 year olds, it’s quite disappointing.’

The most common reason for the breakdown suggested was the lack of discipline in children’s upbringing and the lack of ‘close-knit’ families. 

‘I think it’s actually going back to the root cause and identifying how we actually deal with the upbringing of children, and how we actually engender that sense of social responsibility in children upwards.’

One respondent suggested that there was a lack of creativity and ambition, particularly in the education system that was the root cause. Another common suggestion was the lack of opportunities for young people in terms of education, employment opportunities and youth activities. Some suggested that there should be more routes available to young people who aren’t academic. 

‘ I think that if you want to things to change you’ve got to get to the root and start providing opportunities to young people. ‘

Other opinions that were mentioned included too many young people falling pregnant and too many people coming from overseas abusing the system. Some people also mentioned the impact that social networks had on the riots.  

Some respondents felt that there was no reason behind the riots and that it was just an excuse to cause trouble.

‘It was all just youngsters, I reckon, just kicking off for the fun of it, just felt like going on a riot so they did. I don’t really think there was a reason behind it.’

Many felt that there was nothing that could be done about the situation and that every political party would do the same. However, others suggested that implementing stricter measures and putting more police on the streets could tackle the problem. 

‘It’s too lax in punishment for offenders. When I was a child you saw a lot of police patrolling all the time. You don’t really see any of that now.’

A small number of respondents reported that they didn’t feel that society was ‘broken’. A few claimed that it was hyped by the media and the problem only exists within a small minority. One respondent also claimed that Britain didn’t have a problem when compared to the rest of the world. 

‘I think the media and newspaper make it out that we have a broken society. You might have a small minority in certain areas that are deprived from certain things but I don’t think we have a broken society.’

Vox Pops International Ltd
State of the Nation Video Survey 
00 44 20 8786 8855
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